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Introduction

Ornamental plants have always accompanied
humans for centuries, mostly being a source of
aesthetic experiences  (Huss, Yosef & Zaccai,
2018), making everyday life more pleasant and
serving to express feelings of love, respect,
gratitude, and homage. They accompany
religious ceremonies (Jabłońska, 2009; Janes,
2011; Mazar, 2015) and secular people and are
offered to other people on various occasions
(Palma et al., 2011; Lai, 2013). For many years
an increase in demand for this type of product
has been observed all over the world (Yana Gan,

2012; Sudhagar & Phil, 2013). The turnover of
international trade in ornamental plants is also
increasing on a global scale (Sharma, Abrol 
& Baweja, 2019).

Modern foreign trade drives conditions of
globalization (Kołodko, 2007) and intensifies the
development of international economic
cooperation (Jaszyński, 2016; Incekara & Savrul,
2017). In Poland, significant changes in foreign
trade were related to systemic transformation,
which resulted in the opening of borders and the
development of trade and cooperation with other
countries (Czarny & Śledziewska, 2009).
Conditions for the growth of Polish exports and
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imports (including agri-food products) were also
created when Poland joined the European Union in
2004 (Ślusarczyk, 2009; Nacewska-Twardowska,
2014; Grzelak & Roszko-Wójtowicz, 2015). As 
a result of these changes, Poland's share of exports
to the world increased from 0.44% in 1995 to 1.05%
in 2008 (Jaszyński, 2016). Poland is a net importer
of cut flowers and pot plants (Jabłońska, Olewnicki
& Kowalczyk, 2015). As CBI Market Survey
indicates (2009), in 2008 Polish floriculture market
was based on imports in 30%. Apart from the
change in the value of imports and exports, their
direction has also changed. The importance of EU
countries has increased at the expense of
cooperation with former socialist countries
(Marks-Bielska et al., 2015).

As Olewnicki (2011) points out, the
contemporary nature of horticulture is
influenced by the growing importance of
production in southern European countries, as
well as in economically developing countries,
mainly in Asia, South America, and some
European and African countries. Relatively
cheap labour and low thermal energy inputs are
the basic factors determining the highly
competitive advantage of horticultural products
from these countries. The development of
production in the above-mentioned regions is
often stimulated by Western European countries
with sufficient capital, potentially ready to invest
in relatively cheaper production and the
development of modern production technologies,
and above all logistics, enabling the international
flow of goods from producer to consumer at 
a rapid pace.

European foreign trade in ornamental plants
is characterized by the principle of geographical
proximity. In the years 1999–2014, the share of
the Member States in the EU import of
ornamental plants increased by 67%, and in
exports — by over 70% (Wróblewska et al., 2018).

For years, Poland has been a significant
producer of ornamental plants in Europe, and cut
flowers are one of the basic assortment groups
that are of significant importance in the trade in
floriculture products. However, official data
available is very general and incomplete
(Wróblewska, 2007; Olewnicki, 2015).

The aim of this article is to analyze the
turnover and directions of Polish foreign trade in
cut flowers in general, including carefully selected
species of cut flowers, within European Union
countries between the years 2004 and 2019. 

The following research hypothesis was also
formulated: Poland's accession to the EU
structures made it possible to increase the sales
value of Polish cut flowers on the European
market.

Methodology and research material

Analyses of the turnover and directions of
Polish foreign trade in cut flowers in total and
selected species of cut flowers were carried out on
the basis of Eurostat data. Particular groups
were analyzed according to the CN codes of the
Combined Nomenclature (Table 1). The analyses
covered the years 2004–2019. Poland's accession
to the European Union in the first year of the
analyzed period made it possible to compare the
changes taking place in foreign trade after
Poland's accession to the EU. The general
analyses show the turnover of goods exchanged
in Poland — on a global scale, and specifically
between Poland and other European Union
countries. The following species of fresh cut
flowers were selected for analysis: roses,
carnations, orchids, chrysanthemums, and lilies.
The basis for the selection of these species was
the availability of data on the value of their
turnover with EU countries. In the case of
individual groups of plants, the analysis' period
was correspondingly shorter due to the limited
availability of data in the Eurostat database. The
geographic directions of Polish foreign trade in
cut flowers (in two sub-periods) were also
analyzed in detail, indicating up to five of the
largest trade partners within the European
Union (EU-28) in terms of value of turnover.

The main method of determining and
assessing the trends in Polish foreign trade of cut
flowers was the trend function understood as a
regression function occurring with respect to the
time independent variable t. The dynamics of
changes in the value of export and import,
assuming the first year of the analyzed period as
100%, and also the coefficients of variation and
the average annual rate of changes in trade
turnover were analyzed. When calculating the
chain index (based on a variable), the average
annual rate of the changes being studied was
determined, the measure of which in a given
period (t0; t1) was the difference between the
average chain index from this period and unity
(Górczyński, 2004).

Dynamics of change in foreign trade 
in cut flowers in the case of Poland 
and the rest of the world

Total export of cut flowers from Poland began
to develop significantly from the moment of
Poland's accession to the European Union, and
the main recipients of this assortment, apart
from Russia, became primarily EU countries.



Marketing i Rynek/ Journal of Marketing and Market Studies, ISSN 1231-7853 

AArrttyykkuułłyy

18

t. XXVIII, nr 6/2021  DOI 10.33226/1231-7853.2021.6.2

Between 2017 and 2019, approximately 3/4 of the
total cut flower exports went to the markets of
the European community, and 1/5 — to Russia.
For comparison, between the years 2004 and
2007 it was 58.8% and 33.7%, respectively. The
importance of other countries for the export of
Polish cut flowers was insignificant. The
situation of the import of cut flowers to Poland
was slightly different. In this case, between the
years 2004–2007 and 2017–2019 as much as
98.5% to 99% of the value of imported flowers
came from other EU countries, where the
majority was from the Netherlands. Apart from
EU countries, the suppliers of the previously
mentioned assortment having a smaller share
were countries such as Ukraine, Turkey,
Thailand, and also African countries.

In 2004, cut flowers worth approximately EUR 4.3
million were exported from Poland, while in 2019
this value was approximately EUR 42.3 million, so it
was almost 10 times higher (Figure 1). The average
annual increase in exports of this group between
2004 and 2019 was 15.4%. In the case of most
groups of fresh cut flowers selected for analysis,
data on the value of exports was only available
commencing in 2007, and in the case of lilies —
from 2012. Taking into account the dynamics of
change in the export of fresh cut roses, which also

belong to the most important product groups in
this area, it should be noted that the value of their
export in 2019 reached almost EUR 12.6 million
and was over 10 times higher than in 2007. The
average annual increase in the value of exports
was over 20%. The second important group of cut
flowers (available in Eurostat databases) in
terms of turnover value are chrysanthemums. In
2019, cut flowers from this group were exported
from Poland, to the value of almost EUR 
4 million, while in 2007 this value was about
EUR 950 thousand.

Among the analyzed groups, a very dynamic
increase in the export of lilies within the analyzed
period should be noted. Although in terms of
absolute values they are not of great importance
(in 2019 cut flowers from this group were exported
from Poland, worth only EUR 734 thousand),
compared to the first year analyzed (2012), this
value was as much as 45 times higher, and the
average annual increase in the value of export in
the discussed years was 61.2%. This may indicate
a clear increase in interest in this assortment on
world markets, which should be considered 
a positive phenomenon from the point of view of
Polish producers.

When analyzing the import of cut flowers, the
dynamics of change were lower than in the case of

TTaabbllee  11..  LLiisstt  ooff  aannaallyyzzeedd  ggrroouuppss  ooff  ccuutt  fflloowweerrss  aaccccoorrddiinngg  ttoo  tthhee  CCoommbbiinneedd  NNoommeennccllaattuurree  

Source: Own elaboration based on Eurostat data.

Availability 
of data in the

Abbreviated Eurostat
Combined Code coverage according group database 

Nomenclature to the Combined Nomenclature names used (according 
code in the study to the planned 

research 
period)

0603 
including selected: Cut flowers and flower buds of a kind suitable for bouquets or for ornamental Total cut 2004–2019

purposes, fresh, dried, dyed, bleached, impregnated or otherwise prepared flowers

0603 11 Cut roses and flower buds of a kind suitable for bouquets or for ornamental Cut 2007–2019
purposes, fresh roses

0603 12 Cut carnations and flower buds of a kind suitable for bouquets Cut 2007–2019
or for ornamental purposes, fresh carnations

0603 13 Cut orchids and flower buds of a kind suitable for bouquets Cut 2007–2019
or for ornamental purposes, fresh orchids

0603 14 Cut chrysanthemums and flower buds of a kind suitable for bouquets Cut 2007–2019
or for ornamental purposes, fresh chrysanthemums

0603 15 Cut lilacs (Lilium spp.) and flower buds of a species suitable for bouquets Cut 2012–2019
or for ornamental purposes, fresh lilies



export. However, it should be clearly emphasized
that Poland has been a net importer of cut flowers
for many years (Olewnicki & Jabłońska, 2018),
and the value of imports in recent years has
exceeded the value of export in this assortment
group by almost 4 times. In 2019, cut flowers in
total worth over EUR 163 million were imported
into Poland. Compared to 2004, it was over 5 times
more (Figure 2). The average annual growth rate
in 2004–2019 was 11.2%. As in the case of export,
also in terms of import, fresh cut roses are the
most important group of cut flowers. During the
final year of analysis, cut roses were imported into
Poland to the value of almost EUR 84.8 million,
which at the same time accounted for over 52% of
the total value of cut imported flowers. In relation
to 2007, the value of imports was higher by
176.8%, and over the entire analyzed period it
increased annually on average by 8.1%. Carnations
are also an important group of imported cut

flowers. The value of their import in 2019 was EUR
24.1 million; in relation to 2007, this value was
almost 15 times higher. This may indicate an
increase in interest and demand for this group of
plants in Poland during the discussed period.

It should be emphasized that in import of cut orchids
a significant decrease in its value was noted. In 2019, the
value of import of this assortment group to Poland was
only EUR 871.0 thousand, while in 2012 cut orchids
with a total value of EUR 3.7 million were imported.

Value of turnover and directions 
of foreign cut flower trade in the case 
of Poland and other EU countries

Taking into account foreign trade turnover in
the case of Poland and other EU countries, it
should be noted that there was a very large
increase in the value of total cut flower exports
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FFiigguurree  11..  DDyynnaammiiccss  ooff  eexxppoorrtt  vvaalluuee  ooff  ccuutt  fflloowweerrss  aanndd  sseelleecctteedd  ssppeecciieess  
ooff  ffrreesshh  ccuutt  fflloowweerrss  ffrroomm  PPoollaanndd  iinn  tthhee  yyeeaarrss  22000044––22001199  ((%%))

Source: Own elaboration based on Eurostat data.

FFiigguurree  22..  DDyynnaammiiccss  ooff  iimmppoorrtt  vvaalluuee  ooff  ccuutt  fflloowweerrss  aanndd  sseelleecctteedd  ssppeecciieess  ooff  ffrreesshh  
ccuutt  fflloowweerrss  ttoo  PPoollaanndd  ffrroomm  ootthheerr  EEUU  ccoouunnttiieess  iinn  tthhee  yyeeaarrss  22000044––22001199  ((iinn  %%))

Source: Own elaboration based on Eurostat data.
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between the years 2007–2009 and 2017–2019. In
the second mentioned sub-period, the value of
Polish export of cut flowers to other EU markets in
total was over EUR 25.5 million, while over the
years 2004–2007 it did not exceed EUR 9.2 million.

The analysis carried out on the overall
direction of the export of cut flowers to other EU
countries from Poland shows that for many years
Germany has been the largest recipient of the
discussed assortment from Poland. In 2017–2019,
more than 50% of the value of Polish export went
to this market, and the average annual value was
over EUR 13 million. Although during the years
2007–2009 Germany's share of cut flowers from
Poland was as much as 80% (as it was the main
recipient), its value was much lower than in the
last sub-period analyzed and amounted to an
average of about EUR 7.3 million. Between 2017
and 2019, Austria and the Netherlands closely
followed Germany. Cut flowers from Poland were
exported to each of these countries, with an
average annual value of over EUR 3.2 million.
However, when it comes to import, then in this
case the dominant supplier of cut flowers to
Poland over the entire period analyzed was the
Netherlands. During both periods 2007–2009 and
2017–2019, the value of imported cut flowers
from this country accounted for over 93% of the
total import of the assortment into Poland.

However, it should be added that in absolute
values, during the analyzed sub-periods there
was an increase in the value of imports from EUR
64.9 million to almost EUR 134.5 million. Other
suppliers of cut flowers to Poland, although with
a smaller share, may include Denmark and
Germany. In the last analyzed sub-period, the
share of these countries together accounted for
only 2.3% of the total value of imports (Table 2).

The great importance of Germany as 
a recipient of cut flowers from Poland results
from the high volume of exported fresh cut roses.
Over the period 2017–2019, more than 1/3 of the
value of roses exported from Poland to the EU
went to this country. Although this share
decreased significantly (compared to the period
2007–2009), cut roses worth over EUR 3.3 million
were exported to Germany in absolute annual
values. Important trade partners for Poland
during the last analyzed sub-period were also the
Czech Republic, Austria, Slovenia, and Romania.
Cut roses worth almost EUR 3.5 million were
exported to the first two countries mentioned
between 2017 and 2019, which resulted in 36% of
the value of Polish rose exports to the EU
market. As in the case of cut flowers in general,
also in the case of cut roses imported from EU
countries to Poland, in both analyzed periods the
Netherlands was of the greatest importance.

t. XXVIII, nr 6/2021  DOI 10.33226/1231-7853.2021.6.2

TTaabbllee  22..  DDiirreeccttiioonnss  aanndd  ssttrruuccttuurree  ooff  PPoolliisshh  ffoorreeiiggnn  ttrraaddee  iinn  ttoottaall  ccuutt  fflloowweerrss  iinn  22000077––22000099  aanndd  22001177––22001199

Source: Own elaboration based on Eurostat data.
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1 Germany 7 310,5 79,5 Germany 13 154,7 51,5 The 64 939,5 93,9 The 134 453,1 94,5
Netherlands Netherlands

2 Czech 740,4 8,1 Austria 3 296,8 12,9 Germany 3 274,4 4,7 Denmark 1 826,4 1,3
Republic

3 Denmark 559,3 6,1 The 3 220,6 12,6 Italy 577,9 0,8 Germany 1 469,1 1,0
Netherlands*

4 Norway 309,2 3,4 Czech 2 110,7 8,3 Great Britain 166,7 0,2 Finland 1 194,6 0,8
Republic

5 The 200,8 2,2 Slovenia 1 964,4 7,7 Czech Republic 118,0 0,2 Spain 1 142,2 0,8
Netherlands

6 Other 76,3 0,8 Other 1 809,2 7,1 Other 108,9 0,2 Other 2 172,3 1,5

EU 9 196,6 100,0 EU 25 556,5 100,0 EU 69 185,5 100,0 EU 142 257,7 100,0



Over the years 2017–2019, cut roses with a value
of EUR 64.7 million were imported from this
country, which made 96.8% of the value of the
entire import of these flowers from EU countries.
Other trading partners include Denmark, Spain,
Italy, and even Germany, but the share of these
countries was small and did not exceed 3% in
total (Table 3).

Although the demand for carnations as cut
flowers in Poland was particularly high in the
period of the centrally planned economy, in recent
decades there has been an obvious increase in the
interest of Polish consumers in this species
(Jabłońska, 2009). Between 2007–2009 and
2017–2019, the value of their imports to Poland
increased from approximately EUR 2.5 million to
over EUR 18 million. Also, in this case, the largest
supplier to the Polish market was the
Netherlands with an 89.5% share between 2017
and 2019. It should also be noted that 6.3% of the
value of imported carnations to the Polish market
from EU countries came from Finland.

Despite the fact that during the years
2017–2019 a ten times higher value of cut
carnations was exported from Poland than in
2007–2009, the export in the case of this species
is not of great importance. In the last analyzed
sub-period, the value of carnation exports to
Poland did not exceed EUR 0.5 million (Table 4).

For many countries around the world,
chrysanthemums are among the most popular
ornamental plants. They have an important role
among societies of the Far East, where they have
been revered for centuries as a symbol of
longevity. In Europe, this plant species also
occupies the leading positions among
ornamental plants (Jabłońska, 2007; Jabłońska
& Sobczak, 2011). Poland is also one of the major
producers of chrysanthemums, but with a
specific character (as potted flowers) resulting
from the strong tradition of celebrating All
Saints' Day on November 1st and All Souls' Day
on November the 2nd. Due to the fact that
production is directed mainly to the domestic
market, the export of cut chrysanthemums does
not have any significant role in Poland. During
the years 2017–2019, its value was only EUR
551.1 thousand, 63.7% of which went to the
German market. The situation is completely
different with the import of chrysanthemums.
During the years 2007–2009 and 2017–2019,
plants from this group were imported with an
average value of EUR 10.3 million to EUR 12.6
million. The main supplier of this species to the
domestic market in both 2007–2009 and
2017–2019 was the Netherlands, and the
country's share of this market exceeded 98% in
both of the sub-periods analyzed (Table 5).
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TTaabbllee  33..  DDiirreeccttiioonnss  aanndd  ssttrruuccttuurree  ooff  PPoolliisshh  ffoorreeiiggnn  ttrraaddee  iinn  ffrreesshh  ccuutt  rroosseess  iinn  22000077––22000099  aanndd  22001177––22001199

Source: Own elaboration based on Eurostat data.
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1 Germany 120,3 58,7 Germany 3 330 34,4 The 33 810,6 95 The 64 733,2 96,8
Netherlands Netherlands

2 Italy 66,9 32,7 Czech 1 756 18,1 Germany 1 519,1 4 Denmark 1 125,9 1,7
Republic

3 Czech 15,5 7,6 Austria 1 735 17,9 Denmark 32,8 0 Spain 439,8 0,7
Republic

4 The 2,1 1,0 Slovenia 1 150 11,9 Czech Republic 19,3 0 Germany 280,4 0,4
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5 Denmark 0,1 0,1 Romania 1 091 11,3 Great Britain 14,0 0 Italy 101,2 0,2

6 Other 0,0 0,0 Other 620 6,4 Other 8,0 0 Other 162,2 0,2

EU 204,9 100,0 EU 9 682 100,0 EU 35 403,9 100 EU 66 842,6 100,0
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TTaabbllee  44..  DDiirreeccttiioonnss  aanndd  ssttrruuccttuurree  ooff  PPoolliisshh  ffoorreeiiggnn  ttrraaddee  iinn  ffrreesshh  ccuutt  ccaarrnnaattiioonnss  iinn  22000077––22000099  aanndd  22001177––22001199

Source: Own elaboration based on Eurostat data.
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1 Czech 2,7 62,2 Germany 274,9 61,6 The 1 662,8 67,9 The 16 204,3 89,5
Republic Netherlands Netherlands

2 Germany 0,7 16,0 Czech 61,7 13,8 Italy 343,7 14,0 Finland 1 131,9 6,3
Republic

3 Italy 0,6 13,4 Austria 59,0 13,2 Germany 254,0 10,4 Spain 359,7 2,0

4 The 0,4 8,4 Slovenia 31,7 7,1 Great Britain 128,0 5,2 Germany 230,8 1,3
Netherlands

5 – – – Slovakia 18,2 4,1 Czech Republic 49,5 2,0 Denmark 86,1 0,5

6 Other 0,0 0,0 Other 0,6 0,1 Other 10,7 0,4 Other 87,9 0,5

7 EU 4,1 100,0 EU 446,1 100,0 EU 2448,7 100,0 EU 18100,6 100,0

TTaabbllee  55..  DDiirreeccttiioonnss  aanndd  ssttrruuccttuurree  ooff  PPoolliisshh  ffoorreeiiggnn  ttrraaddee  iinn  ffrreesshh  ccuutt  cchhrryyssaanntthheemmuummss  iinn  22000077––22000099  aanndd  22001177––22001199

Source: Own elaboration based on Eurostat data.
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TTaabbllee  66..  DDiirreeccttiioonnss  aanndd  ssttrruuccttuurree  ooff  PPoolliisshh  ffoorreeiiggnn  ttrraaddee  iinn  ffrreesshh  ccuutt  lliilliieess  iinn  22000077––22000099  aanndd  22001177––22001199

In the first years of reporting the sales of cut lilies there were no exports to EU countries. In 2012–2014 Poland sold this species only
to Russia and Belarus (EUR 180.9 K).
Source: Own elaboration based on Eurostat data.
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1 – – – Germany 208,5 70,1 The 307,7 98,5 The 593,0 83,3
Netherlands Netherlands

2 – – – Austria 54,7 18,4 Germany 4,4 1,4 Denmark 100,7 14,1

3 – – – Slovenia 22,4 7,5 Italy 0,1 0,0 Belgium 8,0 1,1

4 – – – Czech 8,4 2,8 Great Britain 0,0 0,0 Italy 5,6 0,8
Republic

5 – – – Slovakia 3,5 1,2 – – – Great Britain 3,0 0,4

6 – – – Other 0,0 0,0 Other 0,0 0,0 Other 1,9 0,3

EU – – EU-28 297,4 100,0 EU 312,3 100,0 EU-28 712,2 100,0

TTaabbllee  77..  DDiirreeccttiioonnss  aanndd  ssttrruuccttuurree  ooff  PPoolliisshh  ffoorreeiiggnn  ttrraaddee  iinn  ffrreesshh  ccuutt  oorrcchhiiddss  iinn  22000077––22000099  aanndd  22001177––22001199

Source: Own elaboration based on Eurostat data.

Export Import

2007–2009 2017–2019 2007–2009 2017–2019

No.

bu
si

ne
ss

 
pa

rt
ne

r

av
er

ag
e 

an
nu

al
(i

n 
th

ou
s.

 
of

 E
U

R
)

sh
ar

e 
in

 %

bu
si

ne
ss

 
pa

rt
ne

r

av
er

ag
e 

an
nu

al
(i

n 
th

ou
s.

 
of

 E
U

R
)

sh
ar

e 
in

 %

bu
si

ne
ss

 
pa

rt
ne

r

av
er

ag
e 

an
nu

al
(i

n 
th

ou
s.

 
of

 E
U

R
)

sh
ar

e 
in

 %

bu
si

ne
ss

 
pa

rt
ne

r

av
er

ag
e 

an
nu

al
(i

n 
th

ou
s.

 
of

 E
U

R
)

sh
ar

e 
in

 %

1 Italy 2,5 83 Germany 13,0 80,4 The 3 256,1 98,2 The 747,9 99,2
Netherlands Netherlands

2 Czech 0,5 17 Austria 1,8 11,2 Germany 38,9 1,2 Czech 3,9 0,5
Republic Republic

3 – – – Czech 1,0 6,4 Czech Republic 20,2 0,6 Italy 1,8 0,2
Republic

4 – – – Slovakia 0,3 1,8 Luxembourg 0,7 0,0 Great Britain 0,3 0,0

5 – – – Latvia 0,0 0,2 Malta 0,5 0,0 – – –
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Over the years 2012–2014, no export of lilies
from Poland to the EU market was recorded.
However, taking into account the years
2017–2019, it should be noted that over 70% of the
value of exports (EUR 208.5 thousand) went to
Germany. Austria and Slovenia were followed by
18.4% and 7.5% of the value of the entire Polish
export of this assortment to the European market,
respectively.

Similarly to other discussed species of cut
flowers, imported cut lilies from the EU come
mainly from the Netherlands, and the value of
imports from this country has clearly increased in
a relatively short period of time. In the years
2012–2014, lilies with a value of EUR 307.7
thousand were imported from this country,
while in 2017–2019 this value amounted to an
average of EUR 593.0 thousand. The second
important supplier of lilies to the Polish market
was Denmark, with a 14.1% share in the value
of imports during 2017–2019 (Table 6).

While in the case of most of the analyzed
groups of cut flowers a significant increase in the
value of imports was observed between the
analyzed sub-periods, in the case of cut orchids,
as already mentioned, this value has clearly
decreased. The main supplier in both sub-periods
was also the Netherlands. It is difficult to clearly
indicate the cause of the downward trend in the
import of orchids, which was sustained for many
years, as previously indicated by Jabłońska and
Olewnicki (2013). This requires separate and
detailed analyses beyond the scope of this study.
The export of the discussed group of cut flowers
does not play a significant role for Poland,
although it should be noted that it increased
from EUR 3 thousand to EUR 16.1 thousand
between the analyzed sub-periods of time. As in
the case of other flower groups, the main

recipient of orchids from Poland was Germany
(Table 7).

Conclusions

Poland's accession to the European Union
opened the country up to new markets and
contributed to the development of international
trade, in particular to cooperation with other EU
countries. Since 2004, the value of exported and
imported cut flowers in Polish foreign trade has
been growing. Therefore, one can accept the
research hypothesis. However, the growth rate of
imports is faster than that of exports, which results
in a constantly deepening negative balance in Polish
foreign trade in cut flowers. Therefore, Poland is 
a growing net importer of this product.

From the point of view of Polish producers,
Germany has been the most important European
direction in the export of cut flowers for years.
Between 2017 and 2019, more than 50% of the
value of Polish exports to the EU-28 countries
went to this market, and the average annual
value was over EUR 13 million. Most of the
assortment groups analyzed, such as roses,
carnations, chrysanthemums, etc., were also
directed to this country. In recent years, the
import of individual product groups has even
exceeded 99%.

Polish producers of cut flowers should therefore
undertake activities aimed at changes in the
structure of production in favour of the assortment
of higher value and improve its quality in order to
obtain higher prices on foreign markets. However,
competition in the European market is high, which
in the future will certainly have a negative impact
on the domestic production of cut flowers, and then
on the volume of their exports.
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